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GLOBAL LEADERSHIP PROGRAM

October 18-19 Week 1 Day 2-3

THE ART AND SCIENCE OF LEADERSHIP

Instructor & Guest Speaker:

Afsaneh Nahavandi Individual self-assessments

. Self-awareness as the
cornerstone of effective
leadership

. Values

o Emotional intelligence

. Need for control

o Creativity

o Narcissism

o Task-relationship orientation

Understanding culture

o Role of culture in leadership

All participants will receive
a FREE copy of the latest edition

. Understanding cultural values

KNOWING YOURSELF AND THE LEADERSHIP CONTEXT

Communication
. Basics of good communication
. The role of storytelling in

leadership
. Communicating your ‘brand’
Using power

. Sources of power

. Potential for corruption

. Empowering others

Working with others

. Establishing effective
relationships

. Developing self-leaders

of Afsaneh’s book «  Leading with culture in mind
The Art and Science of
Leadership LEADERSHIP EFFECTIVENESS - CONCEPTS AND TOOLS

Effectiveness through using
The Art and Science of available resources
Leadership *  Role of followers
== . Experience and knowing
the task
. Using power
. Using followers in decision
making
Effectiveness through building
relationships
. The leaders in-group
. Emotional connection
with followers as key
to leadership

Charismatic leadership

. Elements of charismatic
leadership

. The situation and followers in
charismatic leadership

. Ethics of charismatic leadership

Leading change

. Intellectual stimulation to get
ideas

. Inspiration to overcome
resistance

. Individual consideration to
motivate followers

Positive leadership

. Role of the leader

. Past and future

*  Getting results by being
positive

PROFESSIONAL SKILLS

skills via our Professional Skills courses.

. Business Finance for Sales Executives .
. Business Writing Skills .
. Communicating for Better Results .
. Consultative Selling for Tough Times .

. Dynamic Client Meetings

. Leadership Essentials .

. Leadership Skills for "Team Players" .
to "Top Management"

\

Financial professionals are required to speak and write e ectively.

Whether you're presenting your ideas in written format or via an oral
presentation, powerful communication skills can get your creative ideas
and messages across to any audience. Sharpen your communications

Call +1 212 641 6616 for more details
J

Motivating and Delegating

Negotiating for a WIN-WIN

Negotiation Skills

Presentation Excellence: Building Dynamic
Business Speaking Skills

Sales Strategies for Financial Advisors
Winning the Relationship Advantage

TO REGISTER CALL +1-212-641-6616

ALWAYS LEARNING

www.nyif.com/glp
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October 20 Week 1 Day 4

COACHING AND COMMITMENT TO HIGH PERFORMANCE

Instructor: Successful coaching sets the stage for individuals and teams to achieve
William Coda and exceed their performance goals. The coaching process is an art;
however, basic guidelines and techniques help to ensure that both
manager and subordinate attain increases in productivity, effectiveness
and morale. Interactive exercises which develop creative solutions

to challenging coaching situations provide the core of this workshop.
Through the use of participant case studies and role plays, the program
identifies practical tools to develop confidence and competence for
professionals to achieve high-performance results.

Topics covered include:

o Coaching essentials

. High performance results

o Developing your personal game plan
. Developing high performers

o Preparation

October 21 Week 1 Day 5

NEGOTIATING FOR A WIN-WIN

Instructor: Learning how to successfully manoeuvre through negotiations is often
William Coda a difficult and stressful process. Discover the basic frameworks which
are best utilized in a negotiations setting: sales, client, internal, personal.
Understanding conflict resolution through employing a step-by-step
strategy to arrive at a mutually beneficial agreement can even serve

to strengthen (rather than damage) relationships.

Interactive exercises which develop creative solutions and anticipate
potential objections and threats provides the core of this workshop.
Through the use of participant case studies, the program identifies
practical tools to develop confidence and competence for professionals to
arrive at

a WIN-WIN outcome and result.

Topics covered include:

. Achieving a WIN-WIN

o Overcoming obstacles and objections

o Adapting your approach

. BATNA - Best alternatives to a negotiated agreement
o Preparation

o Developing creative solutions

. Developing your personal game plan

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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October 24 Week 2 Day 1

COUNTRY COMPETITIVENESS

Instructor: The financial markets crisis that started in early 2007 is almost

Mayra Rodriguez Valladares unprecedented in its impact, with losses not only in markets and financial
institutions, but loss of public confidence generally in the financial sector.
The slowdown was expected to be confined to the USA, but reality has
shown the downturn has spread to other industrialized countries. Policy
makers are struggling to manage this downturn while preparing their
economies to perform in an increasingly volatile financial landscape.

It is now crucial that countries put in place policies that will underpin
economic growth and development. This session will explain the current
landscape and why certain countries are more successful than others in
raising income levels and opportunities for their population thus allowing
policy makers and business leaders to perform competitively both at
home and in the global economy.

Topics covered include:

o Internal & external environment

o Competitive analysis & strategy

. Benchmarking

o Science, technology & innovation policy

o Industrial clusters & support for small business
o Government policy & foreign investment

o Financial sector policy

o Privatization, regulation & domestic protections
. International trade policy

October 25-26 Week 2 Day 2-3

EFFECTIVE BUSINESS WRITING AND BUSINESS EMAILS

Instructor: As a leader in the global workplace, you must be a skillful communicator,
Laura Smith Dunaief consistently presenting yourself and your organization in a professional
manner. Whether your regular communications include emails, client
pitches, internal memoranda, or management presentations, you must
make a clear, succinct, and compelling case that speaks to the recipients
in a professional tone that enhances the reader's perceptions of you

and your ideas. The techniques discussed and practiced in this highly
interactive workshop will help you prepare for your final case study
presentations and for writing effectively in today’s workplace. Participants
will have opportunities to develop and receive feedback on their own
writing samples during the program.

All participants will receive Topics covered include:
a copy of the latest edition of

. . o The role of writing in business
The Business Writer's Handbook ,

Organizing your document
o Writing from strength

o Using visuals

. Revising your work

o Avoiding pitfalls

. What about email?

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp

ALWAYS LEARNING PEARSON



NEW YORK INSTITUTE OF FINANCE GLOBAL LEADERSHIP PROGRAM

Established 1922

October 27 Week 2 Day 4

PRESENTATION EXCELLENCE:
BUILDING BUSINESS LEADERSHIP SKILLS

Instructor: In today’s business environment, professionals are called upon to make
William Moran a variety of presentations to an even wider variety of audiences and
settings. The types of presentations may be broadly defined as follows:

a Briefing, a Speech, a Conference session, a Sales presentation, or
Training or Teaching. Each presentation type has its own needs and
special required skills. Presenting requires more than simply imparting
information to the audience. There are a number of factors that
distinguish a good speaker from a mediocre one. This seminar will build
those skills that are crucial to becoming a good speaker while presenting
important financial information.

In this skills-driven training, the participant will receive extensive
individual coaching and group feedback. Real, business-based subject
matter will serve as the platform for our practical sessions. This seminar
will provide a hands-on experience that is immediately applicable to the
speaking assignment while respecting the individual’s professionalism,
experience and individual competencies.

A customized, practical
guidebook, The Art of Public
Speaking, will be provided.

Topics covered include:

o Establishing a positive presence
. Building rapport
o Expressing nervousness constructively
. Verbal & non-verbal skills
. Analyzing the audience
o Projecting credibility
. Effective handouts and visuals
. Encouraging participation
o Structuring the material
. Choosing notes vs. text
. Creating and incorporating technical information into the
presentation (e.g. MS PowerPoint® presentations, etc.)
o Mastering the physical mechanics:
- Eye contact
- Dynamic voice
- Natural gestures & movements
- Questions & answers
- Stage presence
. Presenting while seated
o Giving/receiving feedback

October 28 Week 2 Day 5

STRATEGIC THINKING:

A STRATEGY THAT WORKS
Instructor: The word “strategy” is frequently mis-used. How often do you feel you
Joseph Onochie are listening to a sentence where strategy is simply inserted where

“important” would do? There are many examples of this. Are your
“strategic customers” really “strategic” or just “important”? Is your
strategy just a plan, or will it position you in the market uniquely, providing
you with a sustainable profit stream? This session shows you how to
formulate a strategy for leadership.

Topics covered include:

o What is strategy?

. The strategy formulation process

o Implementing and controlling strategy

o Evolution of strategic thinking at the corporate level
. Strategic options at the corporate level

o Evaluating strategic options

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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October 31 Week 3 Day 1

THE GLOBAL ECONOMY AND ECONOMIC INDICATORS

Guest Speaker: Every day, stocks, bonds and currencies bounce wildly in response to
Bernard Baumohl new economic indicators. Money managers obsess over those statistics,
because they provide crucial clues about the future of the economy and
the financial markets. This session, based on the instructor’s popular
book entitled The Secrets of Economic Indicators published by Wharton
School Publishing, examines the hidden clues to future economic

trends and how this information can help leaders understand the global
challenges facing their companies.

Topics covered include:

Introduction
. . ’ o Economic indicators: Why are they so important to monitor?
All participants will receive R
FREE £ the latest editi . How to locate economic indicators on the Internet?
a copy ot the latest edition , What story do they tell about the economy?

of Bernard’s book The Secrets . A primer on the language of economic indicators
of Economic Indicators.

Understanding the most influential economic indicators
o Employment report

g e *  Weekly claims for unemployment benefits

Egg‘.ﬂmmm . Personal spending

|ND|CATURS o Personal income

SpE B Retail sales

Economic Indicators

o Housing industry (new and existing home sales, housing starts,
and other industry reports)

o Consumer Price Inflation (CPI)

o Producer Price Inflation (PPI)

o Consumer Confidence Surveys

International Economic Indicators

o U.S. international trade

. Japan’s business confidence survey
o China’s industrial production

o Germany’s business confidence

o Brazil’s industrial output

November 1 Week 3 Day 2

READING AND RESEARCH SKILLS

Instructor: Participants will gain an understanding of the importance of research and

NYIF Instructor the use of data in written and verbal presentations. As a global leader,
having the right tools and accessing information in an efficient manner is
critical. Using the right information to convey your message, substantiate
your reports, and create assumptions and draw conclusions will allow you
to make all of your communications effective and credible.

Topics covered include:

o Qualitative business and industry analysis

. Research reports analysis

. Viable and credible sources

. Reacting to news versus facts

. Forecasting tools

o Understanding positive and negative trends and the impact
on research

. Market reaction and signals

o Sensitizing information and opinions based on market and
industry news

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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November 2 Week 3 Day 3

THE WORLD ECONOMIC OUTLOOK

Instructor: The world economy remains in a state of extreme uncertainty despite
Lance Eckel some signs of improvement in isolated economic indicators. The OECD
E— has urged countries not to overstretch themselves as they seek to redress
f the downturn but many countries have already implemented measures

to boost their ailing economies. How will this impact international
economics, trade and capital flows?

Topics covered include:

o Output and growth

o Trade flows, the global balance of payments and exchange rates
. Central banks and monetary policy

o International financial institutions and the case for global reform

November 3 Week 3 Day 4

THE DEVELOPMENT CHALLENGE:

EMERGING MARKETS
Instructor: For over a decade, a number of emerging markets have exhibited rigorous
Mayra Rodriguez Valladares fiscal and monetary discipline and have substantially developed their

capital markets. Also, many have benefitted from significant commodity
price increases, which in part have helped some countries boost their
foreign exchange reserves. Unfortunately, emerging markets have been
significantly impacted by the economic downturn. Unlike the 1997 and
1998 crises, however, this crisis started in developed markets.

Many emerging market leaders are feeling that years of improved fiscal
discipline and sacrifice have been set back due to problems in the US and
Europe. Emerging markets’ call for help from multilateral entities, such as
the World Bank and IMF, or from developed countries, has been met with
varying degrees of success.

Topics covered include:

. Emerging markets and the crisis
o Eastern Europe and Russia

o Latin America

o Africa

o Southeast Asia

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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November 4 Week 3 Day 5

GLOBAL TRADING AND INVESTMENTS

Instructor: Understanding how trading is done in the markets is crucial for all leaders.
Adam Shrager The dynamic nature of the markets makes this course a must for all global
professionals.

Trading in the US Capital Markets - Liquidity and Transparency
o US Equity market structure: Yesterday, today, and a view of the future
. The move to an all-electronic platform
o The ‘black box’ of trading

- ADRs and the international economy
o Derivative Markets

- Options

- Forwards

- Futures

- Swaps
o Foreign Exchange Markets

- Factors that influence the FX market

- Spot FX market

- Forward FX market

- Currency crisis

International Trade & Investment - Becoming a Global Trading Economy

o An introduction to World Trade

. Multinational corporations and their role in the global economy

. The International Monetary System and the International Monetary
Fund

. World Trade Organizations

November 7-8 Week 4 Day 1-2

BUSINESS AND FUNCTIONAL STRATEGIES

Director of Studies: Competitive challenges increase daily, so the need to develop the right
Patricia Sparacio analytical tools is crucial in keeping your company’s position as a leader.
Skillful business and competitive analysis will guide you in making the
right decisions. Shifting organizational business functions and strategies
in a timely and prioritized manner after careful analysis will keep your
organization relevant and allow for growth and profitability. Thorough
analysis is the key to successful insights and/or intelligence and will
provide you with value-added strategic decisions.

Topics covered include:

. Define business and functional strategies

o Define a company strategy and value proposition

o Assess the resources required to compete

. Realize and execute through functional strategies

o Identify key components of functionality in a business

o Understand the market and competition

. Understand and interpret business cycles

o Identify strengths and weaknesses, opportunities and threats
o Analyze the interrelationship of these components for success
. Case study discussions

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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November 9 Week 4 Day 3

ORGANIZATIONAL CHANGE AND EXECUTION

Instructor: A disciplined change management process is essential in ensuring
William Coda long-term commitment to new environments in the workplace. Setting
goals, identifying stakeholders, assigning roles and responsibilities, and
effectively dealing with resistance to change all present challenges to
dynamic change in the work environment. Understanding principles of
change management and developing an actionable game plan provides
the foundation of this session. Participant case studies will be utilized
during the program to ensure participants have practical tools and
guidelines for effective change management execution.

Topics covered include:

o Change management

o Stakeholders

o Developing awareness
o Dealing with resistance
o Sustaining change

November 10 Week 4 Day 4

PREPARATION AND COACHING FOR FINAL PRESENTATIONS

Director of Studies: The day will be devoted to case study group meetings and preparation
Patricia Sparacio for the final case study presentation. A professional coaching faculty will
be available to work with you during the day prior to your presentation.
They will provide you with valuable hints and tips on how to make your
presentation even more compelling.

November 11 Week 4 Day 5

FINAL PRESENTATIONS

Director of Studies: Formal group presentations will be made to a panel of experts in the
Patricia Sparacio leadership field. There will be ample time devoted to questions and
and special Guest answers, and each team will be given verbal and written follow-up
Panelists feedback.

Members of the team delivering the best presentation, as determined by
the panel, will each receive a $100 Amazon.com gift card.

New York Institute of Finance is registered with the National Association of State

BoardsofAccountancy(NASBA)asasponsorofcontinuingprofessionaleducation

®  on the National Registry of CPE Sponsors. State boards of accountancy have

( : finalauthority onthe acceptance of individual courses for CPE credit. Complaints

PE regarding registered sponsors may be addressed to the National Registry of

SPONSORS CPE Slponsors, 150 Fourth Avenue North, Suite 700, Nashville, TN 37219-2417.
Website: www.nasba.org. Sponsor Number: 103413

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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Director of Studies: Patricia Sparacio-Don Diego is a New York Institute of Finance faculty
Patricia Sparacio member who specializes in Credit and Corporate Finance. Ms. Sparacio
is currently the Managing Director of the New York Institute of Finance
and spent 23 years at JPMorganChase in various line and training roles.
As a Vice President at JPMorganChase, she managed all Corporate
Finance Investment Banking Associate Training and Continuing Education
programs. In addition to design and development of entry level training
programs, Pat was an instructor in both the entry programs and continuing
education programs and has traveled around the world for JPMorganChase
as an instructor. As a Client Executive, Patricia managed the relationships
of major commodity companies, including Cargill. As a workout specialist,
she negotiated and led corporate restructurings and analyzed and
recommended strategies for valuation and restructuring of the bank’s
portfolio.

Pat is presently a visiting professor at Fordham University’s Graduate
School of Business and an Adjunct Professor at Georgian Court University.
Pat has her Master’s Degree from New York University and is also fluent in

Spanish.
Instructor: Bernard Baumohl is Executive Director of the Economic Outlook Group,
Bernard Baumohl a firm specializing in economic analysis, forecasting and geopolitical

risk assessment. Its principal goal is to anticipate economic events and
identify potential domestic and international risks that can significantly
alter the business and financial climate. Previous positions include senior
economics reporter for TIME magazine; global economist at European
American Bank; economic analyst with the Council of Foreign Relations;
and commentator on Public Television’s “Nightly Business Report.” Bernard
also lectured on economics at New York University, Duke University and
Mercer County College.

Guest Speaker: Afsaneh Nahavandi specializes in leadership, cross-cultural management
Afsaneh Nahavandi (including culture at the national and organizational levels), and teams.
Her book The Art and Science of Leadership is now in its 5th edition.
Her experience includes leadership and supervisory training, working
with leaders on understanding their own strengths and weaknesses,
and building their skills to be effective in various settings. She also has
expertise in student success.

Afsaneh has been teaching leadership and management for over 25 years
at Northeastern University in Boston and at Arizona State University for
the past 21 years. She is currently the Associate Dean of the College of
Public Programs and Professor of Public Administration at Arizona State
University.

Her previous administrative experience includes director of the MBA
program in the School of Global Management and Leadership and Director
and Associate Dean of University College at ASU. She has conducted
training and consulting for a number of organizations in her areas of
expertise and is a frequent speaker on leadership and culture.

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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Instructor:
William Coda

William Coda has 25 years experience inthe fields of Learning & Development,
Curriculum Design, Executive Coaching, and Organizational Development.
He has served in Senior HR and Learning roles with a variety of leading
financial institutions, domestically and internationally, in Corporate, Wealth
Management, Global Sales, Operations and Consumer Divisions. William
has worked with client groups in the banking, securities, public accounting
and insurance industries in developing strategies to address a broad
range of issues in both Human Resources and Learning. William’s work
has specifically focused on developing competency-based assessments,
customized client solutions and best practices evaluation. William has
worked with all levels of management, from Executive/Managing Directors
to employee focus groups, utilizing a complete range of productivity and
performance consulting processes.

Instructor:
Laura Smith Dunaief

Laura Smith Dunaief is a New York Institute of Finance faculty member
specializing in U.S. Capital Markets, Wealth Management, and
Communications. Laura has twenty years of experience managing projects,
sales, client services and training within the financial services industry. Most
recently, Laura was a Director for FT Knowledge, working with clients on
learning strategy and program development. Prior to that, she was a Director
of Training and Development for Schwab Capital Markets, a division of Charles
Schwab&Co.,Inc.Inthisrole,shewasresponsiblefordirectingtrainingstrategy
development and implementation for the company’s trading organization.
Key elements of this strategy included management development, product
and service training, and professional skill development. Prior to managing
the training organization, she held roles as diverse as Director of Customer
Service Initiatives and Manager of Correspondent Execution Services,
both for Schwab Capital Markets, and Vice President and Branch Manager
of a Boston-area retail brokerage office for Charles Schwab.

Instructor:
Lance Eckel, CFA

Lance Eckel, CFA, is the co-founder and co-manager of the Geneva Arbitrage
Fund, a U.S.-based private investment fund that concentrates on the areas
of merger arbitrage and relative valuation investing. Prior to the launch of
the Geneva Arbitrage Fund, Lance managed proprietary trading accounts
at Scotia Capital Markets in Toronto from 1997 until 2000 and at Madison
Trading, LLCin New York City from 2001 until 2004. Lance also has extensive
experience in analyzing emerging markets from his tenure as an analyst
at Bank of Nova Scotia (Chile) from 1995 to 1997. Prior to his work in capital
markets, Lance was an economist and policy analyst for the Government
of Canada, having provided in-depth analysis to Cabinet and senior levels
of government across a wide range of economic and policy issues. Lance
holds a Masters of Arts (Economics) and Bachelors of Arts (Honors
Economics) from McGill University.

Instructor:
William Moran

TO REGISTER CALL +1-212-641-6616

Bill Moran has more than 25 years of teaching and professional development
skills experience. In 1987, after a time at Merrill Lynch, Bill joined
Manufacturers Hanover Trust. Through the three successor firms (Chemical
Bank, Chase Manhattan, JPMorgan Chase), Bill was a program manager and
instructor for the Credit & Risk Analysis and Client Training Programs for the
firms’ InvestmentBank.In2002, he co-foundedafinancialtrainingconsortium
providing credit & risk training and the professional development skills
so crucial to a business. As a Public Speaking & Communication Skills
Consultant, Bill has created and taught a variety of skills-based classes
while working with all levels of staff from the most junior analyst to very
senior executives. He has conducted workshops in investment banking
and related topics on campus as part of recruiting efforts, especially
targeting women'’s colleges and historically black colleges & universities. He
has created and conducted seminars in Selling & Negotiating and Public
Speaking Skills in New York, around the U.S. and in Africa, Asia, Australia,
Europe and the Middle East.

www.nyif.com/glp
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Instructor: Joseph Onochie is an instructor with 15+ years experience in finance as

Joseph Onochie a financial consultant, an economist and a line-of-business executive. His
experience ininstructional design, content creation and clientengagements
has enabled his role as a consultant to span both the development and
delivery functions.

Joseph has conducted numerous executive seminars in Assetand Mortgage
Securitization, Portfolio Management (Intermediate and Advanced), Value-
at-Risk Models, Risk Management, Equity Portfolio Management, Interest
Rate Risk Management, Options Markets (Intermediate and Advanced),
Derivatives, Bond Markets, Structured Finance, Swaps, Financial Risk
Management, Asset and Liability Management (ALM) and Operational
Risk Management. He also conducts numerous test preparation training
programs for the Chartered Financial Analyst (CFA) Levels 1, 2, and 3
examinations. Since 1993, Joseph has been affiliated with the Baruch
College Zicklin School of Business, City University of New York. He is
currently the Academic Director of the Executive MBA program, an Associate
Professor of Finance and the Chairman of the Graduate Committee on
Academic Standing.

Instructor: Mayra Rodriguez Valladares is a New York Institute of Finance faculty
Mayra Rodriguez Valladares member specializing in training and consulting solutions for risk
management, financial derivatives, capital markets, foreign exchange,
Basel II, energy markets, and corporate finance.

As head of her consulting firm, MRV Associates, her financial experience
covers financial and energy derivative instruments. She has worked with
regulators at the Fed, OCC, OTS, New York State Banking Department, SEC,
and numerous foreign central banks. She has also worked extensively with
private sector and foreign central banks and with insurance and reinsurance
companies in the US, UK, Europe, and Asia, creating and delivering courses
on risk management, risk based supervision, capital markets, derivatives,
microfinance, anti-corruption, and good governance.

Prior to MRV Associates, Mayra had stock and fixed income analyst roles
in London at BT, Alex Brown and JP Morgan. There she assisted major
financial institutions and money managers in Europe and the Americas with
their investment strategies and risk management in Russian and Eastern
European markets, with a focus on the oil and electricity sectors. Mayra
began her career as a foreign exchange analyst at the Federal Reserve
Bank of New York where she had the honor of interpreting between
members of Russian President Boris Yeltsin's delegation and Messrs.
Henry Kissinger and Paul Volcker. Whilst at FRBNY, she was also awarded a
Performance Plus Award for leading a foreign exchange course for foreign
central bankers.

Instructor Adam Shrager is a New York Institute of Finance faculty member who
Adam Shrager specializes in Equity Markets. Adam served as Director of Training for
FIRE Solutions, Inc., a financial services licensing training and continuing
education firm. Prior to this role, he was the Corporate Training Manager
with Knight Trading Group, Inc, where he developed and managed "Knight
School", the Market Maker training program, at the world's leading market
maker in NASDAQ and listed equity securities and options. He has also
worked on the floor of the American Stock Exchange, and is a published
author. At the New York Institute of Finance, Adam has taught courses in
statistics for the finance professional, domestic equity market structure,
and equity trading. He is on the faculty of the Woodrow Wilson School
of Public and International Affairs at Princeton University, where he has
taught such graduate-level courses as "Financial Management in the Public
and Corporate Sector", as well as courses in quantitative analysis. He has
also served on the faculty of the University of Pennsylvania.

TO REGISTER CALL +1-212-641-6616 www.nyif.com/glp
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Enrollment Application and Order Form

Fax your completed form to +1-212-641-2598
TITLE PRODUCT DATE COST

Global Leadership Program SPEC1016 October 17 - November 11, 2011$13,750

The program will be held at the New York Institute of Finance Headquarters, 1330 Avenue of the Americas, New York, NY 10019
Each of the day sessions can be booked individually. Please contact our Customer Care team on +1-212-641-6616 for prices.

PERSONAL INFORMATION Required for all enroliments and orders.
OMr. OMs. OMrs.

Last Name First Name Middle Initial
Firm Name
Title Department

Manager’'s Name

Address (O Home O Work)

Ste./Fl.

City State Zip
Country

Phone ( ) Fax ( )

Email Address

O Please send me information via email (see privacy policy below)

How did you hear about us? Are youa CPA? [OYes [ No

PAYMENT METHOD  Required for all enroliments and orders.
O Company Check [ American Express [ Mastercard O Visa [ Wire Transfer

If paying by credit card, complete and sign below.

Name as on Card Cardholder Signature

caravumser L L LI TTTTTTTTTT ] epome LI/

If you would like to send your company check directly to our bank account, please make the check payable to
“New York Institute of Finance” and mail to:
Bank of America, 12562 Collection Center Drive, Chicago, lllinois 60693

| certify that the above information is correct. | am aware of the prerequisites for the course(s) for which
| am registering and have met the necessary requirements. | have read and understand the enroliment
policies.

Attendee Signature Date

Privacy Policy: NYIF takes your privacy seriously. We collect and use personal information to provide you with our
information services, conduct market research surveys and contact you with details of products and services we offer.
Tick the relevant boxes if you prefer not to receive information about:

O NYIF products [ Pearson products [ Products or services offered jointly with, or by, other organizations

If you have checked the third box, we will not disclose your personal information to companies outside the Pearson Group,
except to business partners and suppliers that process data on our behalf.

As we are an international group, we may transfer your data on a global basis for the purposes indicated above.

NEW YORK INSTITUTE OF FINANCE IS A SUBSIDIARY OF PEARSON, LLC.

Your registration is not complete until payment is received before the event.

Cancellation, Transfer, and Substitution Policy: A full refund less a cancellation fee of 10% will be applied to all cancellations
received in writing at least 21 calendar days before the event. Absolutely no refund or credit will be given for cancellations
received less than 21 calendar days before the event. A charge of 10% of the course fee will be applied to all transfers that
occur at least 21 calendar days before the event. A participant may only transfer once within the policy guidelines. Please
note that visa issues are subject to the same refund policy and refunds will not be offered due to the inability to obtain a
visa. No refund will be issued once a visa is obtained and the NYIF class is scheduled to run. The only time a refund will be
given once a visa is issued and payment is made, is if NYIF cancels the class. No substitutions will be allowed as the visa
letter applies only to the original registrant.

Should a participant be unable to attend, a substitute may attend at no extra charge provided NYIF receives notification of
the substitution in writing before the event.

Incidental Expenses: NYIF is NOT responsible for covering airfare or other travel costs incurred by registrants.
Venue details: Please refer to our website for venue location. Full details will be sent to you upon registration.

Disclaimer: NYIF reserves the right to alter the prices, course contents and/or the course instructors due to circumstances
beyond our control.

FT Subscription: One 4-month subscription to FT.com per attendee. Subscriptions start within 6-8 weeks of start of course.



